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Is the U.S. restaurant industry

forking over its founding principles?
is a film

for anyone who has ever eaten in,
worked for, or run a restaurant.
Food fight... or turning point?
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Background
In 2012, the restaurant industry in the United States is expected to generate $632 billion in sales across an estimated 970,000
locations. The industry employs 12.9 million people and is the second-largest private-sector employer in the country.

T

The restaurant industry has always mirrored the best of what America has to offer. You can start at the bottom and work
your way to the top. If you come from somewhere else and are willing to work hard, have ambition and grow, opportunities
will arrive. If you are in need of a first job or a second chance the restaurant industry is at the top of the list.

Restaurant industry experience

DR
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serves as the beginning, middle & forever success
of millions of people.

Project

Back to Basics is a feature-length documentary film:

About the heart of the restaurant industry
By those involved in building the modern restaurant industry

For the many millions of people touched by the restaurant industry each and every day

Goal

The Company’s goal in making this film is to engage, enlighten and empower the audience through real world storytelling. The
film intends to be fully transparent about how the global economy’s pressure has impacted restaurant leadership in America.
There are answers to this problem that have yet to be realized. The film intends to show how industry leaders can
foster the continued development of the industry’s workforce and that it is the right thing to do, to ensure that the U.S.
Restaurant industry can grow both domestically and globally in a way that is sustainable.
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The Impetus
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Back to Basics intends to definitively illustrate that a home-grown,
collective response is the best answer to concerns and challenges of
the industry’s future. The lion’s share of that answer lies in a fullfledged commitment with investment, into the minds and working
spirit of our industry cohorts that will clearly serve to make us
better, more resilient, with a stronger orientation towards longterm success.

T

Back to Basics will highlight the importance of investing into business education for
our community’s front line workers. As our industry expands to emerging overseas
markets and with emerging technological advances, we have a historically unequaled
opportunity to align our resources in the U.S. to more fully support 13 million
U.S. workers who will better serve their communities here and abroad.

$632 BILLION IN SALES

970,000 LOCATIONS & 12.9 MILLION PEOPLE
#2 PRIVATE SECTOR EMPLOYER IN THE U.S.

DR

Opportunity

With successful distribution, fundraising and community support,
our goal is to raise $1 million for the National Restaurant Association
Education Foundation’s ProStart program.
All net proceeds from the film will be donated to the NRAEF ProStart program
through a MonkeyMedia Software endowment fund created in partnership
with the National Restaurant Association Education Foundation.
Through this partnership, MonkeyMedia Software plans to establish a fund large
enough to sustain itself on an annual basis.
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TOMORROW'S RESTAURANT LEADER
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The Storytellers
ED RENSI

Founder & Co-Owner, Tom & Eddie's | Former President, McDonald's

T

Ed was President and CEO of McDonald’s USA from 1984 until retirement in 1997. During
his 13 years as president of McDonald’s, the corporation doubled its annual sales in the
United States to $16 billion, increased its restaurants in this country from 6,000 to 12,000,
and made McDonald’s the most recognized brand in the world. Ed is the creative genius
behind Chicken McNuggets, founded Ronald McDonald House, and was honored by
President Reagan with the President’s Volunteer Award for his extensive charitable work.
PAST PRODUCER OF 'GOOD MORNING AMERICA' | NARRATOR
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BILL CUNNINGHAM

Bill is an independent, award-winning network and syndicated TV producer, having created
thousands of live and taped segments, most notably for ABC-TV’s Good Morning America.
Bill regularly covers the Academy Awards, Golden Globes, Emmys, Grammys, and ABC-TV’s
“Dancing With The Stars.” Bill has produced daily newscasts and won awards at TV stations
in Los Angeles, Chicago, San Francisco, Boston, Denver, Buffalo, and provided expertise to
U.S. corporations and production companies in Canada.

Jon Luther Sr.

chairman, dunkin' brands & Arby's

Jon has served as non-executive Chairman of the Board at Dunkin' Brands since July 2010
and prior to that as Chairman from January 2009. He previously served as Chief Executive
Officer of Dunkin’ Brands from January 2003 to March 2006 and was appointed to the
additional role of Chairman in March 2006. Prior to joining Dunkin’ Brands, Jon was
President of Popeyes, a division of AFC Enterprises, from February 1997 to December 2002.

Ron Shaich

Founder & Co-ceo, panera bread

Ron is the Founder and Executive Chairman of the Board of Panera Bread Company, where
he previously served for over 20 years as the company’s Chief Executive Officer. Today, Ron is
directing a range of long term innovation and strategic initiatives for the company. Ron began
his career in the bakery-cafe industry in 1981 and went on to co-found Au Bon Pain Co., Inc.
and, ultimately, founded Panera Bread. Today, the Company operates or franchises nearly
1,600 locations in 40 states and Canada. System-wide sales in 2010 exceeded $3 billion.
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JIM VINZ

Co-CEO, Le Duff America

DON FOX

CEO, Firehouse Subs
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Jim has over 30 years of experience in the restaurant and hospitality industry. Progressive
span of control over all areas of restaurant business. Experienced in brand development
for both start-ups and evolving existing business to greater levels of success and growth.
Specialties include brand strategy, operations, human resources, training and development,
performance metric systems, culinary development, real estate, franchising and finance.

AF

With 37 years in R&D, franchising, restaurant and corporate management, Don leads the
nationwide growth of Firehouse of America, LLC, overseeing 450+ restaurants and 7,000
employees. He serves as a chief spokesperson, sits on various boards of influence in the
restaurant community, and is a respected speaker, commentator and blogger. Don was
named one of 10 Executives to Watch in 2011 by Nation’s Restaurant News (NRN), is a 2011
Golden Chain honoree, and was recently recognized by NRN as 2011’s Operator of the Year.

Ari Weinzweig

Co-Founder, Zingerman's Delicatessen

DR

Along with his partner Paul Saginaw, Ari started Zingerman’s Delicatessen in 1982 with a
$20,000 bank loan, a staff of two, a small selection of great-tasting specialty foods and a
relatively short sandwich menu. Today, Zingerman’s is an Ann Arbor institution – the source
of great food and great experiences for over 500,000 visitors every year. Ari has served as a
board member and president of The American Cheese Society and as a board member of
the Retail Division of the National Association for the Specialty Food Trade.

Paul Mangiamele

CEO, BENNIGAN'S

Paul has over 25 years of experience in franchising, both domestic and international, for
the hospitality, food service, education, personal care and retail industries. Paul previously
served as the Chief Executive Officer of Salsarita’s Inc.’s Fresh Cantina, a fast casual Mexican
chain, and as the Chairman, Chief Executive Officer and President of Aegis Investment
Management (Golf), Inc, and Executive Vice President and Chief Operating Officer of Sports
Clips, Inc, where he directed all marketing, training, operations support, franchising support
and administration functions for the Sports Clips company.
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ROZ MALLET

CEO, PhaseNext Hospitality
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AL BHAKTA
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Roz has a comprehensive background in several restaurant segments, having worked in
casual dining (Applebee’s and TGI Friday’s), quick casual (la Madeleine Bistro/Café) and
quick service (Caribou Coffee). Her extensive general management experience includes
overseeing all functional areas, with an emphasis on operations, portfolio management,
human resources, franchise systems development and financial analysis. Roz began serving
on the National Restaurant Association’s Board of Directors in 2004, and is also a member
of the National Restaurant Association Educational Foundation Board of Trustees.
CEO, The Chalak Group

Al is the co-founder of The Chalak Group, Inc. In 2002, Chalak opened their first Genghis
Grill as a franchisee operator, and in 2004 became the franchisor. Al a and his team have
strategically planned the growth to 85 locations in 20 states. Al helped raise almost $50M
in Private Equity funds to fuel the growth of The Chalak Group’s businesses. Al serves on
the Board of Hampshire Hotels of South Africa, co-owner of a 12 unit chain, Baker Bros
American Deli, and is co-owner of 33 KFC/Taco Bells/Long John Silvers units across 5 states.

KAT COLE

cEO, CINNABON

Kat has been the CEO of Cinnabon Inc. since January 2011 and has been its Chief Operating
Officer since October 2010. Kat served as Vice President of Training and Development at
Hooters of America Inc. As a member of the Executive Team and has directed projects,
departments and change management initiatives contributing to growth of brand
extensions and increased restaurant units from 175 to 470+ in 28 countries.

CARIN STUTZ

CEO, Cosi Inc.

Carin has been the Chief Executive Officer and President of Cosi Inc. since January 2012.
Carin is a restaurant and foodservice industry veteran with a wide range of leadership
experience. Prior to joining Brinker, she served as Executive Vice President of Operations for
Applebee’s International Inc. and Division Vice President with Wendy’s International, and
Vice President of Corporate Operations at Nutri/System, Inc.
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PETER ROMEO

VP of Content, CSP Information Group

DARREN TRISTANO
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Peter is the VP of content for CSP Information Group, the parent company of Restaurant
Business and FoodService Director magazines, Monkeydish.com, and Restaurant Leadership
Conference. Peter spent 33 years as a business journalist, including 27 years as a chainrestaurant specialist for Nation’s Restaurant News, QSR magazine, and the website of the
National Restaurant Association. Peter's columns at Restaurant Business earned him two
Jesse H. Neal Awards, business’ publishing’s equivalent of the Pulitzers.
VP, Technomic

AF

Since 1993, Darren Tristano has been charged with the development and management of
Technomic’s Information Services division, where he also serves as a restaurant industry
analyst and subject matter expert specializing in major national restaurant chain concept
and menu development, and smaller emerging regional chains. His business unit develops
many industry standard intelligence sources, including the Digital Resource Library,
MenuMonitor, PriceMonitor and Technomic’s Top 500 Leading Chain Restaurant report.

DAWN SWEENEY

CEO, National Restaurant Association

DR

As president and CEO of the National Restaurant Association, Dawn leads the chief business
association for the restaurant industry. Previously, she was president and CEO of AARP
Services, the wholly owned taxable subsidiary of AARP, and was responsible for growing
annual revenues from $175 million to $785 million during her tenure. Dawn's 25 years of
marketing, advocacy and policy experience include leadership positions at the National
Rural Electric Cooperative Association, and the International Dairy Foods Association.

CHRIS LOWE

President, Coca-Cola Foodservice

Chris is president of Coca-Cola FoodService. Prior to this appointment in 2003, Chris served
as Chief Marketing Officer for Coca-Cola North America, and vice president of Marketing in
the USA Fountain Division. Chris was president and chief executive officer of Fizzion LLC, a
wholly-owned subsidiary of The Coca-Cola Company, and president of the Central America
and Caribbean Division, where he managed the company's business in 34 countries. As the
vice president of Strategic Marketing, he was in charge of worldwide strategy for all the
Coca-Cola brands and properties.
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The Filmmakers
ceo, monkeymedia productions & author | WRITER
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ERLE DARDICK
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Erle is best known for providing turn-around strategies to multi-unit restaurant operators
and food manufacturers. For years he’s been helping our community members leverage
their existing assets to drive new revenue channels. After owning and running a very
successful retail deli and catering operation, Erle founded MonkeyMedia Software to
provide web-based software, strategy and education services to multi-unit restaurant
operators and food manufacturers.

MIKE TYLER Gillies

head of media services, monkeymedia productions | DIRECTOR

Mike has a track record of success in both the business and creative worlds. During a trip
around the world, he found his inspiration to battle for what he believes in. His dedication
to perfection, professionalism and focus have helped put Mike on the map as a rising
force in digital media. With a sharp eye for detail, Mike brings a personal touch to all of his
work.

VALERIE KILLIFER

vp of media services, monkeymedia productions | a.d.

Valerie was senior editor of the food service division at NetWorld Media Group for four
years and is an industry expert. She has been a professional journalist for 15 years and her
credits include articles in Baseball America, USA Today and Cuba’s Havana Journal. She also
worked as the media liaison for a New York City chef and has received several investigative
reporting awards from the Associated Press and the New Mexico Press Association.

THE PARTNERS
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Behind the Curtain
Sam StaNovich

PRESIDENT, ROSATI'S PIZZA

INDUSTRY RELATIONS
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Marla Topliff
ADVISOR TO ERLE DARDICK

NATIONAL RESTAURANT ASSOCIATION

With expertise in business development,
operations, and strategic planning, Sam has
been involved with the hospitality industry
for nearly two decades. Previously, Sam was
president & CEO of the Heritage Corridor
Convention and Visitors Bureau, and spent 12
years with Marriott International. Samuel holds
a bachelor’s degree in hospitality management
from Johnson and Wales University.
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As President of Rosati’s Pizza, Marla has
helped grow the franchise - a Chicago
tradition for 50 years, based on five
generations of food excellence in the
Rosati family - from 60 stores in 1999 to
the 170 national brand that it is today. She
supervises all aspects of marketing, customer
service, store communications and vendor
relationships for the organization.

Chase leblanc

CEO, Power Marketing Academy

CEO, Leadagers

ADVISOR TO ERLE DARDICK

co-writer

Tom is the CEO and founder of Power Marketing
Academy, a leading consulting firm that
educates businesses in the retail, hospitality and
service industries. Tom began his career with
McDonald’s, where he was a senior marketing
executive under Ray Kroc, who taught him the
fundamentals of neighborhood marketing. Tom
later served as a marketing executive at Burger
King. He also owned a highly successful 16-store
restaurant franchise. Tom has written 13 books.

Chase is the founder and CEO of Leadagers,
and is a food and beverage industry expert
with almost thirty years of experience in the
ownership, openings, operations, management,
and turnarounds of high-volume restaurant
and nightclub concepts. Chase is a columnist, a
frequent blogger and contributing writer for the
hospitality and food service industry.
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TOM FELTENSTEIN
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ELLEN KOTEFF
editor & foodservice
communications consultant | researcher

Ellen is an award-winning journalist and
editor, widely acknowledged as an effective
motivational leader who infuses energy,
wisdom and enthusiasm into day-to-day
operations. Ellen has a proven track record
of managing budgets in excess of $4 million,
achieving quantitative bottom-line results, and
significantly growing revenues.
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